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SUSTAINABLE DEVELOPMENT

BOLTON GROUP STRATEGY

POSITIVE IMPACT BRANDS

.' Value Creation .'

Environmental Value Human and Social Value

CIRCULAR RESOURCES
& CLIMATE WATER & OCEANS WORKPLACES SOCIETY

* Human rights, economic
wellbeing and local

* Circularity: responsible * Ocean and Water * Wellbeing and Safety. e
formulas, sustainable Stewardship. f:omm-um ies’ culture
packaging and waste * People Care and Benefits. ostering.

. , L
management. Responsible Fishing. s Human and Profecsional R — partners'- |
* (Climate Positive Actions. * Biodegradability. Development. development and inclusion.

* Quality Education.

RESPONSIBLE GOVERNANCE, TRANSFORMATIVE PARTNERSHIPS, INNOVATION, OPENNESS AND INCLUSION



TOWARDS MORE SUSTAINABLE PACKAGING

NEW CHALLENGES & NEW GOALS FOR OUR
SUSTAINABILITY PATH

2025 2035
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NEW STRATEGY ON PACKAGING

HOW TO SATISFY OUR UPGRADED AMBITIONS?

@ 100% ~ DIVERSIFICATION
NON VIRGIN FOSSIL h : STRATEGY

FUEL-BASED PLASTIC by 2035
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NOT JUST INNO VATION

MEASURE TO IMPRO VE

CIRCULARITY -
ANALYSIS

e CARBON
FOOTPRINT
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CIRCULARITY
IDX
DOWNSTREAM . )
ingredients

@ THIRD-PARTY CERTIFICATION
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THANK YOU
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http://www.boltongroup.net/
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